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GLOSSARY OF TERMS
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Engagement Rate
Metric that tracks how actively involved your audience at large is with your content your audience at large. Engagement rate metrics can 
vary by social channel but typically include reactions, clicks, comments, and shares. Certain metrics have more weight than others. For 
example, a comment has a higher value than a reaction because of the additional effort of a comment by the user.

Page Engagement Rate
The number of times people clicked, liked, commented, shared, or performed any time of click on any content from your Page, as a
percentage of the people who saw them.

Post Engagement Rate
The number of times people clicked, liked, commented, or shared content from your Page, as a percentage of the people who saw them.

Post Impressions
The number of times content is displayed on a user’s feed, no matter if it was clicked or not.

Page Impressions
The number of times our Pages' posts were displayed on users screens.



Year-over-Year Marketing Metrics: 

2024 vs 2025



2024 vs 2025: LinkedIn
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PAGE FOLLOWERS

(2025)

1.2k
+33%*

PAGE IMPRESSIONS

(2025)

61k
-36%*

AVG PAGE ENGAGEMENT 

RATE (2025)

9k
+20%*

AVG POST ENGAGEMENT 

RATE (2025)

11%
+3%*

TOP 3 PERFORMING LINKEDIN POSTS IN 2025 BY ENGAGEMENT RATE

*Metric change from 2024



2024 vs 2025: Email

7

EMAILS (2024)

55

AVG OPEN RATE (2025)

40%

AVG CLICK THROUGH 

RATE (CTR) (2025)

21%

BOUNCE RATE (2025)

1.2%

TOP PERFORMING EMAIL OF 2025 BY CLICK RATE

+57.1%* +8%* +50%* -0.1%*

*Metric change from 2024

Aug. 7, 2025

OPENS: 53.4%

CTR: 39.7%

Oct. 30, 2025

OPENS: 55.8%

CTR: 51.2%
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2024 vs 2025: GOOGLE ANALYTICS INSIGHTS

Engagement Rate

42% +2% 43%

Average Session Duration

0:17 +17% 0:19

Users

16K 16K

2024 2025



Engagement Drivers



Top Engagement Drivers 

LinkedIn:

● Industry Partner Spotlights

● Photos highlighting RIC members (WDSC, FDA, etc.)

● Member Spotlights

● RIC 2026 Annual Meeting pre-event promotional content and in-person photos of the 

2025 meeting

Email:

● RIC Newsletter

● RIC Working Group Highlights / Promotions

● RIC Learning Management System Module 1.1 - 1.3

● RIC Webinar Content
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Member Retention & Recruitment



Member Retention and Recruitment

● Annual Marketing Campaign: A 6-month membership marketing campaign distributed through YM and 

LinkedIn. It supported the following results in 2025:

■ 2 new manufacturing members

■ 4 Ex-FDA individual members

■ 5 new industry partners

● Prospects doubled from marketing email subscribers

● 1:1 interactions with sponsors and industry partners

● Present RIC value proposition at drug safety & risk management conferences

● RIC Exhibit Booth at World Drug Safety Congress

● RIC marketing asset distribution at American Drug Safety Summit 

● Marketing partnership with DIA and WhySummit

● RIC Influencers (ALL OF YOU!)
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Future Marketing 

Recommendations



Future Marketing Recommendations

● Increase brand awareness by presenting RIC value proposition at drug safety, risk management, and 

regulatory events. Expand RIC footprint by securing more exhibit booth opportunities

● Use the RIC Learning Management System and Webinar content as a way to generate membership leads and 

show retention

● Continue 2026 Annual Meeting Marketing and Communications Plan post event to showcase key takeaways

● Market Edu/Cert Working Group’s LMS modules

● Continue Industry Partner and New Member spotlights after the annual meeting

● Incorporate motion graphics into social and email and monitor engagement compared to static images

● Consider boosting membership social posts

● Track member and potential member engagement, along with new members, following marketing activities to 

assess their effectiveness and measure the ROI of exhibit booths at conferences through prospect review
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Innovation & Technology 
Work Group 
2026 Annual Meeting Update

Kyle Irwin



2025 Accomplishments

• Developed and conducted AI Survey. Analyzed and discussed initial 
results

• Provided feedback on the  FDA Draft Guidance - Considerations for 
the Use of Artificial Intelligence to Support Regulatory Decision-
Making for Drug and Biological Products

• Provided updates on CodeX initiatives and highlights form other 
conferences/meetings



• Worked with FDA Interactions WG to support meetings and follow-
up with FDA

• Planned virtual panel discussions, but postponed due to scheduling 
conflicts

• Provided Annual Meeting Planning Support (2025 and 2026)
• Updated list of vendors and their capabilities

2025 Accomplishments



2026 Priorities

Engagement - Increase group engagement and participation
• Revamp schedule meeting
• Develop fall in-person event

Insight and Influence
• Highlight RIC industry partner capabilities
• Develop RIC viewpoints and whitepapers on technologies topics
• Support RIC interactions with FDA
• Update AI Survey for end of 2026/beginning of 2027



• Work Groups Meetings - Usually the 
3rd Thursday of Month 3:00 – 4:00 
PM ET

• Occasional Meetings with FDA 
Interactions Work Group

• Other project meetings as needed

• Contact Dan Lemyre, Pooja Mahna, 
or Kyle Irwin  for more information



Education and Certification 

Working Group
Presented by: 

Liza Rodriguez & Michele Coiro



• 45 Current Members

• 25% Active Members



2027

Today

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan

Module 1 Sep 1 - Oct 31

Module 2 Nov 1 - Jan 31

Module 3
Feb 1 - Apr 
30

Module 4 May 1 - Jul 31

Module 5 Sep 1 - Dec 31

Chapters 1.10, 1.11 Sep 9 - Oct 31

Chapters 2.1, 2.2, 2.3 Nov 1 - Nov 30

Chapters 2.4, 2.5 Dec 1 - Dec 31

Chapters 2.6, 2.7 Jan 1 - Jan 31

Chapters 3.1, 3.2 Feb 1 - Feb 28

Chapters 3.3, 3.4, 3.5 Mar 1 - Mar 31

Chapters 3.6, 3.7, 3.8 Apr 1 - Apr 30

Chapters 4.1, 4.2 May 1 - May 31

Chapters 4.3, 4.4, 4.5 Jun 1 - Jun 30

Chapters 5.1, 5.2, 5.3 Sep 1 - Sep 30

Chapters 5.4, 5.5 Oct 1 - Oct 31

Chapters 5.6, 5.7 Nov 1 - Nov 30

Publish Module 1
Nov 30

Publishing Module 2
Feb 28

Publishing Module 4
Aug 31

Publish Module 3
May 31

Publish Module 5

Jan 31

*Chapter timelines include authoring 
content, reviewing, approving, recording 

and transcribing

RIC Education & Certification Working Group Timeline 2025-2026



Module 1 is Published 
with 11 Chapters 

Focused on Design & 
Planning REMS

Module 2 is in progress 
with 2 Chapters 

Published



What is Coming 
Next?

Team collaboration 
on remaining 

Modules 2-5 for 
targeted completion 

Dec 2026



REMS Continuing 
Education Credits

• Working with the Regulatory 
Affairs Professional Society 
(RAPS) to obtain Continuing 
Education Credits (CEUs) for 
Module 1

• Would be available (for a fee) for 
members and non-members

• Being reviewed by Board



Shout Out to the Education Certification WG Super Stars!

Marc Deluca, Tina Latch, Rebecca Zonin, Tasha Clark, Tasha Clark, Reema Mehta, 
Jamie Wilkins, Suzanne McLeod, Jasleen, Carmit Strauss, Erin Kurtz, Crystal Dart, 
Komal Shah, Sheline Way, Priyanka Varia , Taj Nero, My-Oanh Nguyen, Louis 
Fox, Kal Elhoregy, Neha Rana, Terry Francisco, Remy Fortunato, Aislinn Mulligan, 
Maire Donovan, Likhitha Konatham, Heather Luna, Linda Quinn



Thank you!


